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Economic Indicators 2013 2014 2015 2016 2017 2018 2019*

GDP per capita (USD) 3,685 3,541 3,374 3.605,1 3,876.8 3.927 4.127

GDP (USD bn) 914 890 862 917 1.015 1.022,5 1074,7

Economic Growth (GDP, annual 

variation in %) 5.6 5 4.8 5.02 5.07 5.17 5.3

Unemployment Rate 6.2 5.9 6.2 5.61 5.33 5.13 4.7

Population (million) 248 251 254 256 257 264 267

COUNTRY FACTS OVERVIEW
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*) Projection 
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INDONESIA'S FOOTWEAR EXPORT   
BASE ON PORT DEPARTUR

PROVINCES
EXPORT VALUE 

(USD)

JAKARTA 4,285,454,162.03 

EAST JAVA 491,588,826.31 

CENTRAL JAVA 286,223,107.53 

RIAU ISLANDS 30,954,632.73 

BALI 18,725,730.48 

EAST NUSA TENGGARA 203,894.13 

PAPUA 88,961.41 

NORTH SUMATERA  26,095.60 

WEST JAVA 20,250.76 

YOGYA 5,739.00 

NORT KALIMANTAN 1,571.66 

WEST KALIMANTAN 1,190.14 

TOTAL 5,113,294,162
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Indonesian Footwear Industry still concentrate on Java Island



INDONESIA DOMESTIC VALUE Vs EXPORT VALUE 

(US$)
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EXPORT – IMPORT PERFORMANCE
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INDONESIA GROWS "DOUBLE" EVERY EIGHT 

YEAR
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INDONESIA TOP 20th EXPORT DESTINATION
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REGIONAL EXPORT DESTINATION
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EXPORT DESTINATION TO REGIONAL ECONOMIC 

COOPERATION
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20th STATE OF ORIGIN INDONESIA FOOTWEAR 

IMPORT
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STATES OF ORIGIN INDONESIAN IMPORT 2019
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55%
VIETNAM

20%

US

5%

HONGKONG

4%

SINGAPORE

3%

ITALY

2%

SHOUTH 

KOREA

2%

INDIA

2%

MALAYSIA

1%

THAILAND

1%

CAMBODIA

1%

OTHERS

4%



CATEGORY OF EXPORT & IMPORT 2018
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HS DESCRIPTIONS

6401 Footwear; waterproof, with outer soles and 

uppers of rubber or plastics, (uppers not fixed 

to the sole nor assembled by stitch, rivet, nail, 

screw, plug or similar)

6402 Footwear; with outer soles and uppers of 

rubber or plastics (excluding waterproof 

footwear)

6403 Footwear; with outer soles of rubber, plastics, 

leather or composition leather and uppers of 

leather

6404 Footwear; with outer soles of rubber, plastics, 

leather or composition leather and uppers of 

textile materials

6405 Footwear; other footwear 

6406 Footwear; parts of footwear; removable in-

soles, heel cushions and similar articles; 

gaiters, le.g.ings and similar articles, and 

parts thereof



DOMESTIC RETAIL MARKET
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INDONESIA ANNUAL FOOTWEAR CONSUMPSION 

2013 -2018 (USD 000)
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INDONESIA DOMESTIC TOP BRAND 

(Top brand award 2018-2019)
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CASUAL SHOES

MERK TBI

Bata 13,5%

Carvil 10,7%

Ardiles 7,8%

Nike 7,7%

Fladeo 7,0%

SANDALS

MERK TBI

Carvil 19,2%

Bata 11,1%

Neckerman 10,3%

Kickers 10,0%

Eiger 8,8%

BOOTS

MEREK TBI

AP Boots 56.00%

Caterpillar 10.70%

Ando 10.50%

King Boot 7.50%

Krisbow 5.90%

WORKING SHOES - MEN

MEREK TBI

Bata 18.40%

Buccheri 7.60%

Yongki Komaladi 6.60%

Fladeo 6.10%

Kickers 4.90%

WORKING SHOES - WOMEN

MEREK TBI

Fladeo 17.80%

Bata 16.40%

Buccheri 13.80%

Yongki Komaladi 10.10%

Nevada 5.30%

Elizabeth 4.60%

Donatello 3.40%

SPORT SHOES

MEREK TBI

Adidas 37.60%

Nike 25.60%

Reebok 6.20%

Ardiles 5.20%

Diadora 4.60%



LEATHER GOODS & FOOTWEAR INDUSTRY 

INVESTMENT
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INDONESIAN FOREIGN DIRECT INVESTMENT VS DOMESTIC 

DIRECT INVESTMENT 2018 (USD)
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INDONESIAN FOOTWEAR INDUSTRY

CHALLENGES AND OPPORTUNITIES
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AVERAGE MINIMUM WAGES 2019 (IDR/MONTH) in 

Java (Central of footwear Industry)
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In some area in Java, Indonesia minimum wages still competitive for footwear 

Industries
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SOME IMPROVEMENT IN INDONESIA
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GOVERNMENT SUPPORT
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Indonesia OSS 

(Online Single 

Submission) is a 

Services for the 

Business 

Licensing System 

in Integrated 

Electronically all 

ready 

implemented. 



GOVERNMENT SUPPORT – SKILS WORKER
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Ministry of Industry 3 in 1 Program

in 2018 ministry of industry implement the policy of 
(training, certification, and matchmaking) for the 
prospective worker. The program costs to reach USD 
7,123 million;

Ministry of Industry also launch program Vocational

This program to matchmaking between Industry with the 
vocational schools 



TAX INSENTIVE 
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Government prepare tax 
incentive for Vocational 
program for company with 
tax remittance reach 150%; 

Government also prepare 
incentive for Research and 
Development program for 
company with tax remittance 
reach around 300%.



INDONESIA TRADE AGREEMENT 
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 Indonesia – Japan

 ASEAN – Korea

 ASEAN - China

 Indonesia - Australia

 Indonesia - Chile

 Indonesia - Selandia Baru

 Indonesia - Turkey

 Indonesia - EFTA

 ASEAN - India

On Going Process: 

Indonesia _European Union 

Comprehensive Economic 

Partnership Agreement 

(CEPA)

http://www.kemendag.go.id/id/view/agreement/4
http://www.kemendag.go.id/id/view/agreement/4
http://www.kemendag.go.id/id/view/agreement/4
http://www.kemendag.go.id/id/view/agreement/4
http://www.kemendag.go.id/id/view/agreement/5
http://www.kemendag.go.id/id/view/agreement/6
http://www.kemendag.go.id/id/view/agreement/7
http://www.kemendag.go.id/id/view/agreement/8
http://www.kemendag.go.id/id/view/agreement/9


KEY TAKE AWAY

Indonesia footwear industry are open for 

investment;

Indonesia has a conducive of political climate;

Indonesia has a conducive investment climate; 

Indonesia already catching up with the 

infrastructure development. 
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Thank you…..!!
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ASOSIASI PERSEPATUAN INDONESIA 

KOMPLEKS HARMONI PLAZA, BLOK B NO.32,

JL. SURYOPRANOTO, JAKARTA PUSAT, 10130 INDONESIA 

TLP. 021- 6321 555 FAX. 021- 6321 528

WESITE: WWW.APRISINDO.OR.ID

EMAIL: INFO@APRISINDO.OR.ID ; APRISINDOPUSAT@YAHOO.COM

http://www.aprisindo.or.id/
mailto:INFO@APRISINDO.OR.ID
mailto:APRISINDOPUSAT@YAHOO.COM


APENDIX
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INDONESIAN FOOTWEAR (INCLUDING COMPONENT) EXPORT REALIZATION

2012 - 2018

Value: 000 US$
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2 0 1 2 2 0 1 3 2 0 1 4 2 0 1 5 2 0 1 6 2 0 1 7 2 0 1 8

JAN 310,307.35 344,136.79 336,163.32 395,328.17 395,861.10 407,510.16 462,951.14 

FEB 257,065.87 277,323.20 300,681.87 331,327.09 353,198.37 368,446.80 378,741.48 

MRT 243,796.61 275,764.91 276,978.03 342,484.23 354,771.94 416,982.76 435,618.93 

APRL 284,186.29 327,227.70 358,714.73 416,387.66 419,545.32 400,786.46 448,368.31 

MAY 353,742.80 394,312.25 389,849.81 426,893.44 435,770.72 465,134.35 477,785.34 

JUNE 329,586.32 335,686.39 387,736.72 420,122.33 441,378.42 329,638.18 298,056.19 

JULY 311,983.64 363,170.33 309,562.73 290,407.20 269,796.62 405,681.90 440,588.37 

AUG 232,827.92 231,800.97 304,473.23 353,414.03 367,263.68 419,115.80 424,602.04 

SEP 238,957.33 286,974.48 301,661.09 319,133.87 341,282.48 360,120.50 366,461.32 

OCT 283,071.99 322,493.56 363,669.55 367,944.83 394,685.17 433,209.30 470,763.71 

NOV 345,981.61 338,369.92 378,788.93 433,179.88 441,997.39 482,216.23 481,771.78 

DEC 333,084.48 363,133.38 400,168.47 410,401.78 424,308.09 421,185.71 427,585.55 

3,524,592.21 3,860,393.88 4,108,448.48 4,507,024.51 4,639,859.30 4,910,028.15 5,113,294.16 



INDONESIAN FOOTWEAR (INCLUDING COMPONENT) IMPORT REALIZATION

2012 – 2018

Value: US$
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2 0 1 2 2 0 1 3 2 0 1 4 2 0 1 5 2 0 1 6 2 0 1 7 2 0 1 8

JAN 36,373,052 33,063,054 37,279,799 34,693,495 37,108,016 53,437,723 70,930,920 

FEB 26,473,728 32,341,681 29,353,253 41,667,231 35,906,372 34,333,184 63,097,645 

MRT 34,881,447 31,388,144 33,285,969 33,686,357 38,721,857 51,917,386 45,845,660 

APRL 33,859,914 35,390,747 44,106,399 36,320,979 40,909,908 53,201,264 61,618,727 

MAY 39,226,969 47,885,281 37,970,049 38,942,250 44,716,056 58,168,918 73,429,632 

JUNE 38,499,978 41,728,294 36,622,961 38,799,162 40,358,046 31,273,494 36,110,159 

JULY 34,536,633 40,202,887 25,135,351 30,249,992 30,067,662 50,494,005 71,187,663 

AUGUS 21,038,719 25,444,748 28,996,908 36,569,731 42,907,981 53,843,911 64,264,388 

SEPT 29,957,538 40,468,830 35,290,745 33,187,609 46,409,946 52,961,875 59,704,019 

OCT 32,560,807 39,590,516 34,199,878 30,398,634 39,763,832 60,917,208 70,140,832 

NOV 30,256,406 36,710,374 32,866,443 33,019,758 46,767,528 57,903,007 68,914,962 

DEC 29,351,017 30,695,572 33,389,884 30,877,050 45,816,965 54,607,669 61,216,221 

TOTAL 387,016,208 434,910,128 408,497,639 418,412,248 489,454,169 613,059,644 746,460,828 


